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Chinatown Racial Composition
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Chinatow n 79% 16% 1% 3%

San Francisco 33% 49% 7% 11%

Asian and Pacif ic 
Islander

White African American All Other



C
hi

na
to

w
n 

Ec
on

om
ic

 D
ev

el
op

m
en

t 
A

ct
io

n 
P

la
n,

 A
p

ri
l 2

9t
h

55%

13%

0%

10%

20%

30%

40%

50%

60%

%
 o

f H
ou

se
ho

ld
s

Chinatown

San Francisco

Language Isolation (2000)

Source: U.S. Census, 2000.
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Bay Area 10% 33% 57%

No Vehicle 1 Vehicle 2 or More Vehicles

Chinatown Locals: Vehicle Ownership
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Median Household Income Per Capita Income

Chinatown

San Francisco

1

Income (2007)1

Source: Claritas, Inc; Social Compact, San Francisco Drilldown.
1Chinatown household income estimates are higher than those reported by the census by accounting for 
unreported income and income generated through the informal economy as estimated through the San 
Francisco Drilldown report.
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1Based on persons over 16 years old.
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Shopper Survey

• Two teams performed 
street Shopper Surveys from 
March 25th to 30th

– Weekday, 11AM- 3PM

– Weeknight, 5PM – 10PM

– Weekend, 11AM – 3PM

• 46% Response Rate

• 143 Respondents

– 71 Locals

– 72 Visitors 
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Weekday
35%

Nightime (rain)
24%

Weekend
41%

Respondents by Time of Day
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Visitors Coming for the Food and the Ambiance

What are you doing while in Chinatown? (Top Seven Selections)
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11%

Sightseeing Souvenirs Dim Sum Prepared Food Lunch Groceries Asian Goods
Activity
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Shopper Survey: 
Where are you 
going to next?
(Visitors)
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Shopper Survey: Favorite Things (Visitors) 
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Shopper Survey: How would you compare 
Chinatown to Other Areas of San Francisco? 
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Locals Buying Daily Goods
“What are you doing while in Chinatown?”
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4-7 Days
24%

2-3 Days
27%

Day
23%

Less than 4 Hrs.
15%

More than a week
4%

Did Not Disclose
7%

Length of Stay in San Francisco (Visitors)
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Other
4%

Word of Mouth
48%

Family/Friends
20%

Guidebook
21%

TV
3%

Internet
4%

Visitors: How did you hear about Chinatown?
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Shopper Survey: How would you compare 
Chinatown to Other Areas of San Francisco? 
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Total Deplanements at SFO 2006-2007

Air Traffic is Increasing at SFO

Source: San Francisco Visitor’s & Convention Bureau
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SF Hotel Conditions are Returning to Pre-2001         
Occupancy and Rate Conditions  

San Francisco Hotel Market Historical ADR and Occupancy
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Chinatown is the second most visited area/ 
neighborhood among hotel guests (2004)
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Chinatown Economic Action Strategy
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